
What's the best engagement bang for your 
outreach buck? 

Comparing feedback outlets for sharing results with citizen 
science volunteers.



Logos and people



Citizen Science as a 2-way Street

Scientists
Citizens

Data flow & 
communications





How it Works

Online 
Training

Set 
Camera

Upload 
Data



Goal 1: Wildlife Data



Goal 2: Public Engagement and Education



Outreach 101: Our Planned Outlets





http://www.youtube.com/watch?v=hrUDOHbSZyU


7,149 website visits

Oct 
2016

Jan
2017

~80 visits / day



   Social Media Schedule 
Monday

CRITTER QUIZ 
TIME!!

Tuesday

Wildlife in the 
News

Wednesday

Project 
Updates/ News

Thursday

Caption This!

Friday

Photo of the 
Week

Sat/Sun

Natural History 
Facts





Failed Targeted FB attempt
Spent $$ to do a facebook outreach 



17
engagements 
per post

Social Media Response

696
followers

45
engagements 
per post

1,524
followers

37
engagements 
per post

452
followers





(7) You Won’t Believe Series - 81,200

(4) Species Specific - 800

(3) Classroom Instruction - 510

    (3) Project Updates - 3,500

     Youtube Views

Over 85,000 
Channel Views



You Won’t Believe Series - 81,200

“Chupacabra” 
video alone had 

>70,000 
views - how?



You Won’t Believe Series - 81,200

“Chupacabra” 
video alone had 

>70,000 
views - how?

Story highlighted 
by local newspaper



Volunteer Reach by 35 SendPulse Campaigns

emails

emails

emails



Volunteer Feedback: Success?

● Social Media
○ 45 daily engagements on Facebook
○ 17 daily engagements on Twitter
○ 37 dailly engagements on Instagram

● Youtube - ~85,000 views overall
● Emails - ~20,000 opens overall



Volunteer Sign Ups - “Where did you hear about this project?” 
Effect on recruitment?



Volunteer Sign Ups - “Where did you hear about this project?” 



Volunteer Sign Ups - “Where did you hear about this project?” 



4 /11 promotion 
platforms were 
from external 

sources

Volunteer Sign Ups - “Where did you hear about this project?” 








